ABSTRACT
INTRODUCTION
he tourism industry in Thailand is deemed as a main source of income; therefore, it is necessary to develop tourist attractions like the development of the other sectors of the country, so that the tourist attractions will draw the Thai and foreign tourists' interests and encourage them to travel more, resulting in more earnings and revolving funds in the tourist attractions and directly and indirectly developing the country. However, the country will not be able to make money from its tourism if the tourist attractions are abandoned, and their quality is not developed. Besides, the development must respond to the tourists' needs, (Department of Cultural Promotion, 2012 , 2014 .
Historical sites are one of the major sources of income from tourism. The historical sites are several hundred years old, and they are the archeological sites that cannot be found anywhere else. Some historical sites have art objects and antiques that cannot be imitated. If these historical sites are renovated and maintained for their previous splendor, they will become the sources of the added value of the country. Similarly, the Temple of the Emerald Buddha is one of the In addition, the business that has management efficiency should have the element of good financial resource and technology. Besides, reducing the cost of organization, making the differentiation of goods and services, and responding to the satisfaction of consumers should be taken into the serious consideration of the business. (Acedo, Barroco & Galan, 2006; Barney, 1991; Barney, 2001a; Theriou et al.,2009 ).
Competitive Theory
In addition, according to the conception of Competitive Advantage, key factors which bring about the competitive advantage consist of controlling reduction in the cost of the organization, making the differentiation of the goods and services of the organization, and producing the utmost satisfaction of consumers. The three factors are regarded as the key indicator of the performance of the organization. If such factors have been successfully carried out by the organization, the organization will take the competitive advantage ( Porter, 1980; Porter, 1985; Porter, 1990; Porter, 1998; Porter, 2001; Porter, 2008) .
Resource Management
The resource management which is based on the Resource Base Theory must be conducted by the analysis of the importance of present circumstance, strength and weakness in order to create opportunities and to overcome obstacles to achieve in business. Another key factor of creating the competitive advantage is to maintain the existence of original resources by improving them to avoid their degeneration. Nevertheless, the improvement will not change the original nature of resources in order that such resources will become those which can be renewable. If the business has no important resource, this will be the competitive disadvantage of the business ( Barney, 1991; Barney, 2001a; Barney, 2002; Chen, 1997; Hwang, Lee & Chen, 2005) .
The process management is an order of work consisting of the sequence of priority of work to be done in order. In the business of historical tourism, the priority is to sequence the work starting from the arrangement of touring programs, travel, the provision of knowledge and understanding to tourists, the provision of tourism information, the advertisement of tourist attractions, and making the reputation of tourist attractions to be known and accepted by tourists (Chen, 1997; Dimanche & Havitz, 1994; Hu & Ritchie,1993; Kozak & Rimmington, 2000) .
H5
: Processes Management has a positive effect on Tourist Attraction Differentiate H6: Processes Management has a positive effect on Tourist Satisfaction
Tourist Attractions Differentiation
The conception of competition of differences in goods and services requires to make such a business to become the business that is different from general businesses. That is, touring to see a historical site which is a unique place and the only thing in the world. Besides, making a difference to the business which is regarded as the competitive advantage includes the provision of service different from that of other business in terms of the provision of excellent service or low cost service. The business that needs prosperity and long-term persistence must be able to make a difference to the business itself and to prevail over its competitors. ( Dimanche & Havitz, 1994; Dwyer, Forsyth & Rao, 2001; Garbarino & Johnson, 1999) .
H7: Tourist Attractions Differentiate has a positive effect on Added Value of Tourist

Tourist Satisfaction
Responding to the satisfaction of customers is paramount. All types of goods and services, no matter how good they are, will be worthless if customers are not satisfied with them. Likewise, in the business of historical tourism, if tourists do not simply like the service, the business may not survive. Thus, the business needs to study the consumers' demand and always focuses on the issues which are the consumers' requirements. In addition, the business must respond to such requirements in order for prosperity (Chen, 1997; Fornell, 1992; Garbarino & Johnson, 1999; Hwang et al., 2005; Kozak & Rimmington, 2000) . 
METHODOLOGY
In the current investigation, the researcher employed qualitative research and survey methods using a questionnaire. The study was divided into two steps. The first, a qualitative research study using an in-depth interview to obtain information for use in a quantitative research method. The second part of quantitative research questionnaire is divided into six main sections: The population of study is that tourists who visit the Emerald Buddha Temple. The sample for this research was selected by purposive sampling and conducted interviews to obtain information for use in a quantitative research technique. Sample of quantitative research is tour the Emerald Buddha is form 400 questionnaires collected information (Cronbach, 1990 ).
In conducting this study, the population is the tourists who visited the Temple of the Emerald Buddha ( Wat Phra Kaew) . The exact number of population cannot be calculated. Therefore, the sample calculation is under the calculation method of infinite population. Under the sampling method, one group of tourists who travelled under the supervision of touring agency and another group of tourists who travelled by themselves, in the total number of 400 people, were selected. Descriptive Statistics and Path Analysis are applied in the data analysis (Cronbach, 1990) . 1. The participation of people and authorities in the area of tourism and that of people living around the area can drive the tourists to gain knowledge and to be satisfied with their touring. Besides, friendly greetings and hospitality can please the tourists. 2. The process management is a key subject-matter which educates the tourists about history in addition to historical introduction. The explanation of the arrangement of rituals in the temple area impresses the tourists and inspires them to visit again. 3. The resource management is very important because the tourists who visited the area of Wat Phra Kaew admired the beauty of the place which was hard to find and could not find the same in other tourist attractions. In addition, the resource management can satisfactorily preserve and maintain notable resources. 4. Identity and unique in the world are the difference of the historical site and resource for notable tourist attractions. This is because there are a lot of things which are different and unique, and can attract many tourists to visit the place. 
DISCUSSION OF FINDINGS
For the Differences of Tourist Attractions, tourists care for and are satisfied with the tourist attractions that differ from other places. In addition, the places cannot be found anywhere else, or they cannot be replaced by other places. Traveling to the Temple of the Emerald Buddha allows the tourists to worship the sacred items that are unique, appreciate splendid art objects and buy the sacred items for worship. Additionally, it is convenient to travel to the temple, as the trip to the temple is possible within one day.
For the Added Value of Tourist Attractions, the tourists are happy to see ancient art objects, sacred items and gorgeous ancient murals, and these tourist sites cannot be found anywhere else in the world, as they cannot be imitated. Moreover, these objects and murals are rare items. They are worth seeing and remembering.
For Tourists' Satisfaction, the tourists visiting the tourist attractions admire the cultural heritages that are unique, and they cannot complain about the tourist sites. Most of the tourists want to come back and tell other people about the splendor of the places and their uniqueness.
